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THE AGRICULTURAL PRODUCTS CIRCULATION MODE AND ITS
REVELATION OF LOCAL CONSUMPTION ABOUT MICHINOEKI IN JAPAN'

Fang Linna' Chen Yinjun'* Yi Xiaoyan' Qian Xiaoping’
(1. Institute of Agricultural Resources and Regional Planning Chinese Academy of Agricultural Sciences Beijing 100081 China;

2. Japan International Research Center for Agricultural Sciences Tsukuba 305 —8686 Japan)

Abstract Michinoeki is a agricultural market in Japan which is a typical organization of local consumption based
on the road parking. There were 1079 registered michinoekis in Japan in 2015. The article analyzed the back-
ground function and type of Japanese michinoeki which would play an important role insellingfresh agricultural
products timely increasing employment and income of farmers promoting the industrialization of agricultural man—
agement stimulating the vitality of the rural economy protecting local agricultural products brand and ensuring the
safety of agricultural products. On the basis of this analysis the article suggested that it should build the roadside
station marketing of fresh agricultural products by using the area of rural highway export encourage the production
of special agricultural products produce the geography signs products promote the integration of agricultural indus—
try through tourism develop the diversified circulation mode and strengthen the quality control of agricultural
products.

Keywords michinoeki; roadside station; local consumption; agricultural products circulation; agricultural indus—

trialization; Japan



